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AN 
ALL-MEDIA 
TEASER 
CAMPAIGN! 


The teaser campaign that worked so wonderfully in New York and other key cities 
will help set up your regular campaign, too. We strongly recommend that you follow 
this lead and launch your campaign with this teaser approach in all media. 


Here Are The Details: 


TEASER ADS 


1 TEASER ADS: iustrated here, you can see what a great job of title sell they 
do while they tease. Start with the ad that has the title alone and then follow with the 
various lines of dialogue. Use them run-of-paper, including the amusement pages. 


2. FREE TV SPOTS: There are three 20-second and one full minute spot that 
are also great on title and tease. Since these put their emphasis on being teasing and 
intriguing, they purposely do NOT allow for Theatre and playdate credits. 


n, FREE RADIO SPOTS: this set of spots on one long-playing disc does for 


the listening audience what the TV spots do for the viewers — big title and teaser sell. 
They too do not allow for theatre and playdate credits. See page || for a description 
of the regular Radio and TV Spots which DO allow ample time for playdate credits 
to be inserted locally. 


Order TV and Radio Spots from: 
Exploitation Dept. 
United Artists Corp. 
729-7th Ave. 
New York, N. Y. 
(Note: Specify “Teasers” ) 


4. FREE TEASER TRAILER: There are three 20-second teaser segments 
which you should start to play at least one week before your regular trailer (described BUT | DON'T HAVE A THING To WEAR! 
on page I). Use them before and after the news, the shorts, the announcements, but 
use them over and over. Their effect is cumulative. They are also great for cross- 
plugging. 


5 TEASER ACCESSORIES: The teaser |-sheet, 24-sheet and the two Art 


Stills, all illustrated on this page, should be used to round out your campaign by be- 
ing put on display in the usual places plus public conveyances such as taxis and buses. 
Enlargement of the Art Stills, or adaptation of the I-sheet can serve the latter purpose. 


Teaser Trailer, Accessories and Art Stills Available 
at National Screen 
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Advertising 


REVIEW AD: This ad, which shows the wonderful response the picture received from the press after its initial 
showings, should be used with local reviews substituted for some of the present quotes. It would also be a great 


selling aid as an enlarged display in your lobby and out front. 


“THE AUSSIAHS ARE COMING. | 


THE AUSSIAHS ARE COMING”! 
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YOU WILL ALMOST DIE LAUGHING BUT YOU WILL LIVE TO TELL OTHERS TO SEE 
THIS WILD, WONDERFUL COMEDY AND TO REMEMBER THE HILARIOUS HUMOR. 


Are you ready for something the likes of which you’ve never seen Producer-director Norman Jewison’s players reward him and audiences, 
before, something fresh, appealing and excruciatingly funny? It’s _ too, with unforgettable performances. A star is born. Alan Arkin is 
your fun, dear reader, All through the film the robust, keen imagina- __ so fascinating I could hardly see what anybody else was doing when 


tions of writer and director is evident in the outrageous humor. _ he was on the screen. A GREAT FUN PICTURE ” 


“ONE OF THE BEST IN A 

— LONGTIME! ALAN ARKIN’S 
POTENTIAL IS VIRTUALLY 
— UNLIMITED. IT IS A WON- 
 DERFUL PERFORMANCE!” 


— Life Magazine 


A HILARIOUS TROUPE TELLING A 
HILARIOUS TALE IN A HILARIOUS 
WAY. GO. ENJOY. A ROUSINGLY 
FUNNY COMEDY TAKES OFF IN 

WILD FLIGHT. EVERYONE WILL FIND FAVORITE 


COMIC BITS... ALAN ARKIN’S FIRST FULL-LENGTH FILM 
APPEARANCE A PARTICULARLY WONDERFUL PERFORMANCE.” 


— N.Y. Times 


_ “RIOTOUS! UPROARIOUS! 
__ SIDE-SPLITTING! GET THIS 
FILM IN YOUR PERISCOPE! 


A don’t-miss comedy for all who 
cherish fast satire. The star to 
emerge from this laugh fest is Alan 
Arkin, a comedy talent that should 
bring joy to the screen for years! 
Alan Arkin’s work is brilliant!” 
—Cue Magazine 


From an Editorial in 
The Washington Daily News: 


WILDLY SHAKEN BY 
LAUGHTER, WE FEEL IT 


‘RUN, DON’T WALK! SEE A OUR BOUNDEN DUTY TO 
STAR BORN. HIS NAME IS | WARN OUR READERS THAT 
ALAN ARKIN. YOU CANNOT © THE MIRISCH CORPORATION Presents THEY MAY NW EVER BE 


TAKE YOUR EYES FROM 
HIM. HE'S THAT GOOD!” 


—United P International 
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Special Mat No.1 


The following ads and scene cuts are 
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Publicity 


Still NJ-52 


Mat 2C 


Academy Award winning actress Eva Marie Saint takes a rare fling 
at comedy in “The Russians Are Coming The Russians Are Com- 


ing,” opening in Color by DeLuxe and Panavision 


at the 
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PE aright ae Theatre, through United Artists release, Co-starred are 
Carl Reiner, Alan Arkin, Brian Keith, Jonathan Winters, Theodore 


Bikel and Paul Ford. 


‘Russians AreComing Jewison’ ‘Russians’ 


Russians Are Coming’ 


To...... Theatre 


(General Advance) 

“The Russians Are Coming The 
Russians Are Coming” to the .... 
Theatre on ...., through United 
Artists release. In Color by De- 
Luxe and Panavision, the comedy 
stars Carl Reiner, Eva Marie Saint, 
Alan Arkin, Brian Keith, Jonathan 
Winters, Theodore Bikel and 
Paul Ford. Co-starring are Tessie 
O’Shea, Ben Blue, John Phillip 
Law and Andrea Dromm. William 
Rose wrote the screenplay based on 
Nathaniel Benchley’s novel about 
a Russian submarine that comes 
too close to America for a curious 
look and gets stuck on a sandbar 
400 feet offshore. 

Norman Jewison produced and 
directed the zany comedy, in which 
residents of an island off the shore 
of New England panic and proceed 
to defend their land against a land- 
ing party of Russians, who are 
only looking for a way to get back 
to sea before they start World 
War III. 


Commuter 


During location filming in Men- 
docino County, California, for “The 
Russians Are Coming The Russians 
Are Coming,” femme star Eva 
Marie Saint “commuted” to Holly- 
wood by special plane almost every 
weekend, in order to be with her 
husband and two children. 


Still NJ-56 Mat 1C 
In “The Russians Are Coming 
The Russians Are Coming” com- 
ANG ere care to the ..... Theatre, 
through United Artists release, 
Brian Keith co-stars with Carl 
Reiner, Eva Marie Saint, Alan 
Arkin, Jonathan Winters, Theo- 
dore Bikel and Paul Ford, as 
chief of police in a New Eng- 
land town. 
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A Realistic Farce 


Although “The Russians Are 
Coming The Russians Are Com- 
ing” is only Norman Jewison’s sixth 
picture as a director and his first 
as producer, he is already being 
hailed as one of the screen’s most 
important and creative young 
talents. 

Starring Carl Reiner, Eva Marie 
Saint, Alan Arkin, Brian Keith, 
Jonathan Winters, Theodore Bikel 
and Paul Ford, “The Russians Are 
Coming The Russians Are Coming” 
opens in Color and Panavision 
Seer at the Theatre, 
through United Artists release. It 
is a modern comedy concerning a 
Russian landing party mistaken for 
an invasion force, following the ac- 
cidental grounding of a Soviet sub- 
marine on an island off the coast 
of New England. 

Toronto-born Jewison directed 
“40 Pounds of Trouble,” “The 
Thrill of it All,’ “Send Me No 
Flowers,” “Art of Love” and “The 
Cincinnati Kid.” “The Russians 
Are Coming The Russians Are 
Coming” represents a career mile- 
stone, for it launches a multiple- 
picture association with the Mirisch 
Corp., Hollywood’s leading inde- 
pendent filmmaking organization. 

Says Jewison of the film: “It’s 
essentially a story about war and 
peace; a realistic farce. It’s not a 
political satire — but a very human 
story of a small group of Russian 
seamen trying desperately to get 
their sub free of a sand bar and get 
away before they start World War 
III. I feel it’s an unusual and 
different kind of film, and that’s 
the only kind I’m interested in 
making in these days of competi- 
tion from television.” 
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Mandel Scores 


Academy Award winner Johnny 
Mandel, who composed and con- 
ducted the musical score for “The 
Russians Are Coming The Rus- 
sians Are Coming,” opening ...... 
Al thes es Theatre, through 
United Artists release, is rapidly 
moving to the forefront of modern 
musical creators. 

Mandel’s other notable credits 
include “Harper,” “I Want To 
Live!” “The Americanization of 
Emily” and “The Sandpiper,” in- 
cluding the “Oscar” winning “The 
Shadow of Your Smile.” 

Produced and directed by Nor- 
man Jewison, “The Russians Are 
Coming The Russians Are Coming” 
co-stars Carl Reiner, Eva Marie 
Saint, Alan Arkin, Brian Keith, 
Jonathan Winters, Theodore Bikel 
and Paul Ford. 


Eva Marie Saint 
Stars in Comedy 


In one of her rare comedy ap- 
pearances, Academy Award winner 
Eva Marie Saint stars in “The 
Russians Are Coming The Russians 
Are Coming,” opening ...... at 
the... 2-< Theatre, through United 
Artists release. 

The talented young actress, most 
recently seen in a straight dramatic 
role as Richard Burton’s wife in 
“The Sandpiper,” portrays the wife 
of Carl Reiner in this comedy, 
which deals with the events follow- 
ing the accidental grounding of a 
Russian submarine on an island 
off the New England coast. Others 
starred in the film, which is in 
Color by DeLuxe and Panavision, 
are Alan Arkin, Brian Keith, Jona- 
than Winters, Theodore Bikel and 
Paul Ford. 

Originally a stage and television 
actress, Miss Saint made an un- 
precedented movie bow by winning 
an Academy Award as best support- 
ing actress in her very first film, 
“On The Waterfront.” She has 
since appeared in many other im- 
portant films, including “Exodus,” 
“Raintree County,” “36 Hours,” 
“A Hatful of Rain” and “North By 
Northwest.” 


Alan Arkin Makes 
His Film Debut 


Alan Arkin, major Broadway dis- 
covery and star of the stage hit 
“Luv,” makes his screen debut in 
“The Russians Are Coming The 
Russians Are Coming,” opening 
at the Theatre, 
through United Artists release. The 
comedy was produced and directed 
by Norman Jewison and is in Color 
by DeLuxe and Panavision. 

Arkin portrays a Russian officer 
and leader of a landing party which 
comes ashore off the coast of New 
England and is mistaken for an 
invasion force. In the film, Arkin 
co-stars with top comedy perform- 
ers including Carl Reiner, Eva 
Marie Saint, Brian Keith, Jona- 
than Winters, Theodore Bikel and 
Paul Ford. 

Hailed as “The American Peter 
Sellers,’ Arkin is an improvisa- 
tional comedian who has become 
a favorite of stage audiences for 
his critically acclaimed perform- 
ances in such shows as “Enter 
Laughing” and “Second City.” He 
is also known for his work on tele- 
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vision — but scored his greatest 
success in “Luv,” a smash hit on 
Broadway. 


Married to actress Barbara Dana, 
Alan credits her with stabilizing 
his wacky way of life. Both he 
and his wife act, write, compose, 
play musical instruments and share 
many mutual interests. 


Titles, Titles! 

“The Russians Are Coming The 
Russians Are Coming” is about a 
nine man “invasion” force that 
lands in New England, spreading 
panic and rumors of World War 
I1I. All they really want, in their 
bumbling way, is to get their sub- 
marine free of the sand bar they 
have run up on. Producer-director 
Norman Jewison, who knows these 
idiotic invaders best calls them 
“The Kievestone Kops.” But Theo- 
dore Bikel, who plays the crackpot 
captain of the Russian sub feels 
strongly that “The Marxist Broth- 
ers” is more descriptive. 


A Modern Revere 


Ben Blue, the indestructible 
comic who plays a drunken Paul 
Revere in “The Russians Are Com- 
ing The Russians Are Coming,” is 
in real life a teetotaller. 

“Maybe it’s because I’ve owned 
seven night clubs and have played 
to too many drunks,” explains the 
67-year-old comic. 

In the United Artists comedy, 
opening in Color by DeLuxe and 
Panavision ...... at the 
Theatre, Ben plays a bewildered 
New Englander who is thrown into 
panic when a Russian submarine 
founders off their coast. When 
nine Russian seamen comb the 
town looking for a motorboat to 
pull the sub off a sand bar, they 
are taken for invaders and Ben is 
told to mount a horse and sound 
the alarm as it was sounded once 
before in New England. 
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East Moves West For Shooting 


Of ‘Russians 


Are Coming’ Movie 


(Production Story) 


With the exception of five days in Hollywood for interior submarine scenes, all of 
“The Russians Are Coming The Russians Are Coming” was filmed on location about 
100 miles north of San Francisco. Opening ...... at the ...... Theatre, through 
United Artists release, the comedy, in Color by DeLuxe and Panavision, is set on the 
country’s east coast — but producer-director Norman Jewison saw nothing funny 


about building an entire New Eng- 
land town on the west coast. In 
fact, it is the only thing about 
the production he did not consider 
funny. 

“Do you know what the weather 
is like in Nantucket in Septem- 
ber?” he asks, explaining why the 
filmmakers shot both exteriors and 
interiors in and around Fort Bragg, 
Westport, Noyo Harbor and Men- 
docino, in Mendocino County, Cali- 
fornia. Jewison personally scouted 
the Pacific Coast for landscape 
approximating the New England 
shore and eventually Art Director 
Robert Boyle agreed with him on 
his selection of this tranquil fish- 
ing and lumber community for the 
scenes of their story. 

Following limousines — bringing 
the film’s stars — including Carl 
Reiner, Eva Marie Saint, Alan 
Arkin, Brian Keith, Jonathan Win- 
ters, Theodore Bikel and Paul 
Ford — a caravan consisting of 
fifty trucks transported the com- 
pany, complete with rolling kitchen, 
dressing rooms, generators, camera 
equipment, wardrobe, makeup, mo- 
bile offices and other necessary fa- 
cilities to serve the Hollywood 
contingent. 

A complete Cape Cod house was 
constructed and although there 
were many bids to buy and keep it, 
the huge “prop” had no founda- 
tion and had to be torn down again 
when location filming was com- 
pleted. Houses in Fort Bragg and 
Mendocino were face-lifted with 
false fronts, storm porches and 
other eastern paraphernalia, to re- 
semble typical “down-easters.” 
Road signs were changed to read 
in the vernacular of The Cape. 
All automobile and boat licenses 
were replaced. The Police Depart- 
ment became the Fire Department 
and the telephone office was re- 
constructed. Even  California’s 
oldest Presbyterian church became 
a prop. Mendocino, California be- 
came Gloucester Island, New Eng- 
land, in a typically Hollywood 
overnight operation. 

But the movie’s most spectacular 
single prop arrived three weeks 
after start of filming. Transported 
in eight sections, it was a 140 
feot, 40-ton working model of the 
Russian Submarine and cost $94,- 
000. That’s dollars, not rubles. 

With a 20-foot conning tower 
rising above it — and bottomed by 
four and a half tons of steel for 
rigidity — the sub was powered 
by four motors delivering in excess 
of 100 horsepower each. Not an 
actual sub, the huge metal prop 
had to be floated — and 17 tons 
of styrofoam were stuffed into it 
to keep it up! Under the super- 
vision of prop chief Danny Hayes, 
the sub took 2000 man hours to 
reassemble upon delivery in Noyo 
Bay and another 2000 hours to dis- 
mantle for the return to Los An- 
geles. 

Although residents of the area 
may be a little confused as to 
whether they live on the east or 
west coast — there is no complaint 
in Mendocino County — where 
over two million dollars was added 
to the collective income and where 
instant prosperity befell local con- 
struction crews and merchants. 


Famous Radio Voice 


Parker Fennelly, famous radio 
voice who delighted millions of 
listeners for years as “Titus 
Moody” (the “Howdy, bub” charac- 
ter on Fred Allen’s “Allen’s Alley”) 
returns to pictures with a key sup- 
porting role in “The Russians Are 
Coming The Russians Are Com- 
ing,” modern comedy opening .... 
at the .... Theatre through United 
Artists release in Color. 

Fennelly has been cast in the 
type of role he does best — a New 
Englander who confuses everyone 
around him. The veteran star, who 
lives in the East and earns a hand- 
some living doing radio and tele- 
vision commercials, last appeared 
on the screen in “The Kettles on 
Old McDonald’s Farm.” 


Still NJ-51 Mat 2A 


Carl Reiner takes time from winning seven television “Emmys” to 
star in “The Russians Are Coming The Russians Are Coming,” 
coming to the) .-2c86<0. ) Theatre, through United 
Artists release. In Color by De Luxe and Panavision, the zany 


comedy co-stars Eva Marie Saint, Alan Arkin, Brian Keith, Jona- 
than Winters, Theodore Bikel and Paul Ford. 


Reiner, Master 


Dialectitian, 


Renders the McCoysky Now 


Carl Reiner is a man of many 
talents — and as many voices! 
Actor, author, producer and di- 
recter, Reiner won his first na- 
tional fame in the noted Sid Caesar 
television shows, when his voices 
ranged from Japanese to German, 
to Russian to pure Bronx. Starring 
in Norman Jewison’s production of 
“The Russians Are Coming The 


Russians Are Coming,” coming 
settee to the ...... Theatre, 
through United Artists release, 


Reiner speaks real Russian for the 
first time. In the past it’s been 
largely double-talk, with a few 
Russian words thrown in. 

“That’s a trick I developed as a 
kid,” he explains. “I was brought 
up in the Bronx in a neighborhood 
populated with both Jewish and 
Italian families, talking continually 
in native tongues. Once in a while 
they would bust out with a single 
word in English and this broke 
me up. I started mimicking the 
dialects, with a little Italian, a 
little German and mostly double- 
talk. 

Reiner found he got laughs with 
his double-talk routines and kept 
at it for friends. Later he was per- 
forming all over the neighborhood 
and eventually his “language com- 
edy” payed off beautifully during 
the Sid Caesar era. 

Reiner won two of his seven 
television Emmys as “second 
banana” on the old Sid Caesar 
Show and the other five he won 
as creator, producer and writer of 
“The Dick Van Dyke’ television 
series. But there seems to be no 
end to his talent, for he is also 
a novelist (“Enter Laughing”), 
screenwriter (“The Thrill of it 
All” and “The Art of Love”), ac- 
tor (“It’s a Mad, Mad, Mad, Mad 
World”), television panel modera- 
tor (“Celebrity Game”), cartoon 
voice (“Linus”) and recording star 
(with Mel Brooks in the improvisa- 
tional “Thousand Year Old Man” 
series among others). 


Bragg Endures 
Second Invasion 
By ‘Russians’ 


Residents of Fort Bragg boast of 
two invasions by Russians. Once 
in 1803 — and again in 1965, when 
cast and crew of “The Russians 
Are Coming The Russians Are 
Coming” journeyed to the lumber 
and fishing town north of San 
Francisco to film their wacky 
comedy. In Color and Panavision, 
“The Russians Are Coming The 
Russians Are Coming” opens . 
at the .... Theatre, through United 
Artists release. 


Scouted by  producer-director 
Norman Jewison, the Mendocino 
County coast line was chosen for 
location shooting for its similarity 
to the New England Coast, where 
the story of an accidental Russian 
“invasion” takes place. He had ab- 
solutely no idea that Russians ac- 
tually had come to the area — 163 
years ago — and remained there 
for 3C years, until they exhausted 
the forests for lumber which was 
shipped to the motherland and 
were called home due to harass- 
ment by local Indians. 


The picture tells the story of 
what happens in a quiet New Eng- 
land community when the curiosity 
of a Russian submarine commander 
allows his sub to approach to 
close to shore and become beached. 


“The Russians Are Coming The 
Russians Are Coming” co-stars Carl 
Reiner, Eva Marie Saint, Alan Ar- 
kin, Brian Keith, Jonathan Win- 
ters, Theodore Bikel and Paul 
Ford. Screenplay is by William 
Rose, from a novel by Nathaniel 
Benchley. 


Mat 2D 
Town butcher Paul Ford, with an ancient sword, leads his towns- 
people in a counterattack on what he thinks is the first invasion 


of World War Ill in “The Russians Are Coming The Russians Are 


Still NJ-19 


Coming” opening ......... AUTEME sss ore csire es Theatre, through 
United Artists release. In Color by De Luxe and Panavision, the 
comedy co-stars Carl Reiner, Eva Marie Saint, Alan Arkin, Brian 


Keith, Jonathan Winters and Theodore Bikel. 


Paul Ford Got SLIGHTED SUB, 
Late Start In © SANK SAME! 


Acting Career What has a 20-foot conning 


tower, submerges like a submarine 
It wasn’t until he was 40 years 


— but isn’t a submarine? ? It’s the 
old that Paul Ford decided to be- 
come an actor. After trying every 
means of supporting his wife and 
five children, he got a part in a 
play paying $30.00 a week — and 
found out he liked to act. 

“As for the children,” he says, 
“they thought everybody lived on 
peanut butter.” 

At the New York World’s Fair 
in 1939-40 he operated a puppet 
concession and then got his first 
acting break in radio. From then 
the parts came thick and fast and 
he has never worried about peanut 
butter diets since. 

In “The Russians Are Coming 
The Russians Are Coming” Ford 
co-stars as a blundering butcher 
who mobilized the citizens of a 
small New England island against 
a Russian “invasion” force. In 
Color and Panavision, the comedy 
OPENS isa. at the .... Theatre, 
through United Artists release. 

Among his other motion pic- 
ture credits are “The Music Man,” 
“Tt’s A Mad, Mad, Mad, Mad 
World,” “Never Too Late” and “A 
Big Hand for the Little Lady.” 


TV Character 


When beautiful Andrea Dromm 
asked television audiences, “Is this 
any way to run an airline?” one 
viewer, producer-director Norman 
Jewison, decided to cast her in 
“The Russians Are Coming The 
Russians Are Coming,” coming 
spholeees to the Theatre, 
through United Artists release. Her 
comment, when notified by her 
agent, had to be, of course, “Is 
that any way to run a movie?” 

A New Yorker, the 20-year-old 
beautiful, blue-eyed blond has 
studied with Sandy Meisner and 
Wynn Handman. 


Still NJ-58 


Mat 1B 
Theodore Bikel portrays the 
hand clapping, shoe pounding 


Russian submarine captain 
whose curiosity almost precipi- 
tates World War III in “The 
Russians Are Coming The Rus- 
sians Are Coming’? comedy 
opening in Color by DeLuxe 
and Panavision at the 
Batra Theatre, through United 
Artists release. 


eee eeee 


140-foot “prop” that sunk during 
location filming of “The Russians 
Are Coming The Russians Are 
Coming,” opening in Color 
and Panavision at the ...... Thea- 
tre, through United Artists release. 

The $94,000 mock-up was not 
designed to submerge, so Theo- 
dore Bikel, playing a Russian sub 
captain, and Alan Arkin, as his 
lieutenant, were somewhat startled 
when their prop developed a list 
during filming of early scenes 
when they ran aground off the 
coast of New England. Within an 
hour the 40-ton vessel had settled 
comfortably in ten feet of water, 
bubbling contentedly while prop 
man Danny Hayes sat on _ the 
camera raft staring and crying a lot. 

A week later, however, he had 
figured out a way to keep the sub 
afloat and when you see it in “The 
Russians Are Coming The Russians 
Are Coming,” it will be because 
17 tons of styrofoam were stuffed 
into it, after the water was pumped 
out! 

Bikel and Arkin, as the Rus- 
sians, of course accused their co- 
stars, Carl Reiner, Eva Marie Saint, 
Brian Keith, Jonathan Winters and 
Paul Ford of sabotage. Producer- 
director Norman Jewison accused 
the entire cast, which took the 
week off for fishing on a con- 
veniently available fishing boat. 


How To Break 
English Properly 


Leon Belasco has been around. 
Around the world in show business. 
For 45 years he has been entertain- 
ing the world’s audiences and al- 
though you’ve seen him dozens of 
times on both the movie and TV 
screens, it’s doubtful if you know 
him by name. His most recent 
assignment, in a career that in- 
cludes leading a band for which 
The Andrews Sisters sang, was to 
teach members of “The Russians 
Are Coming The Russians Are 
Coming” cast how to speak instant 
Russian. Starring Carl Reiner, Eva 
Marie Saint, Alan Arkin, Brian 
Keith, Jonathan Winters, Theo- 
dore Bikel and Paul Ford, the 
comedy concerns a Russian land- 
ing party which is mistaken for an 
invasion force. All cinematic Rus- 
esians speak authentic Russian, and 
it was Belasco’s lot to coach them. 

Born in Odessa, on the Black 
Sea, the little actor speaks Rus- 
sian, German and English and 
has a trick he uses to turn an actor 
into an instant Russian, German 
or Englishman. Reiner, he says 
surprisingly, was the hardest to 
train. He’s been faking all kinds 
of accents for so long, including 
Russian, that it was difficult to 
break him of his old Sid Caesar 
habits! 

When not tangling with comics 
off-screen, Belasco is mixing with 
them on the stage in plays including 
“Meet The People,” “Silk Stock- 
ings,” and “Happy Hunting.” 


Brief Bios 


CARL REINER has received a total of eight ''Emmys" — tele- 
vision's Oscar! Two are for his comedy performances on the 
famous Sid Caesar TV shows and six are for his producer-writer 
chores on The Dick Van Dyke series. There seems to be no end 
to his talent, for he is also a novelist ("Enter Laughing"), TV 
panel moderator ("Celebrity Game"), cartoon voice ("'Linus'’), 
recording star (with Mel Brooks) and screenwriter ("The Thrill 
of It All" and "The Art of Love"). Film acting appearances in- 
clude "Happy Anniversary,’ "The Gazebo," "Gidget Goes 
Hawaiian" and "It's a Mad, Mad, Mad, Mad World." 


EVA MARIE SAINT won an Academy Award for her very first 
film role opposite Marlon Brando in ''On The Waterfront." Al- 
though best known for her subsequent dramatic roles, Miss 
Saint is no stranger to comedy — having co-starred with Bob 
Hope in "That Certain Feeling'’ early in her motion picture 
career. Her most recent film was ''The Sandpiper,’ in which 
she portrayed Richard Burton's wife. Other notable motion 
pictures in her varied career include ''Exodus,"'’ ''North by North- 
west," A Hatful of Rain,’ ''Raintree County’ and ''36 Hours.’ 


ALAN ARKIN is one of Broadway's newest and brightest young 
stars. A veteran of improvisational theatre, Arkin waited 12 
years to be an "overnight discovery." This was in March, 1963, 
when he opened on Broadway in "Enter Laughing," the stage 
adaptation of a novel by Carl Reiner, with whom he now co- 
stars in ''The Russians Are Coming The Russians Are Coming." 
Arkin also scored in Broadway's smash hit "Luv," and before 
that distinguished himself in both the Chicago and New York 
companies of the improvisational revue ''Second City."" Married 
to actress Barbara Dana, Arkin is also a writer, composer, folk 
singer and guitarist. 


BRIAN KEITH won widespread acclaim for his wry performance 
in ''The Hallelujah Trail,'" and decided to continue comedy for 
a while. Until then he had been associated with straight dramatic 
and action roles. Son of actor Robert Keith, he began his career 
on the stage and once appeared in the Chicago company of 
“Mr. Roberts'' in the same role his father was playing in the 
New York cast! Brian is best known to audiences for his work 
on television, principally his distiguished series, ''The West- 
erner.' In movies he is a repeater in such Walt Disney films as 
The Parent Trap" and "Savage Sam." 


JONATHAN WINTERS apparently intends to surpass the 
enormous success he has achieved on television and records with 
his rapidly increasing stature as a film star. He made an aus- 
picious debut in "It's A Mad, Mad, Mad, Mad World" and has 
since completed starring roles in "The Loved One" and "Oh 
Dad, Poor Dad, Mama's Hung You In The Closet And I'm 
Feelin' So Sad." The zany comedian is one of TV's favorite 
guest stars and recently was the star of his own show. 


THEODORE BIKEL's career is distinguished by such films as 
My Fair Lady,'' ''The African Queen," and "The Defiant Ones'' 
and plays including ''The Sound of Music," ''The Rope Dancers,’ 
"Tonight in Samarkand’ and "The Loves of Four Colonels." 
His most recent film was ''Sands of the Kalahari.'' A singer and 
concert performer as well as actor, Bikel is one of the most 
gifted and versatile talents in the business, able to perform with 
ease in seven languages. For his present role as a submarine 
commander, he speaks precise and fluent Russian. 


PAUL FORD established himself as a top comedian on Broad- 
way as Col. Purdy in "The Teahouse of the August Moon," a 
role which he recreated on the screen. This led to his hilarious 
characterization of the harassed colonel in TV's "Sergeant 
Bilko" series. Further stage and screen triumphs include "The 
Music Man," (both versions) "The Thunder Carnival," "The 
Matchmaker," "Who's Got the Action?", "Advise and Con- 
sent'' and ''Never Too Late'' — repeating the role he created 
i epee Broadway hit — and "A Big Hand for the Little 
ady. 


TESSIE O'SHEA is the long-time darling of British music halls, 
who immortalized the song ''l've Got A Lovely Bunch of Coco- 
nuts. American audiences have seen her many times on the Ed 
Sullivan Show and she won Broadway stardom several years ago 
in Noel Coward's "'The Girl Who Came To Supper." Typically 
English, "Two Ton Tessie'' makes her first film appearance 
playing a typical New Englander. 


BEN BLUE is back — as the tipsy barfly who plays a modern- 
day Paul Revere. The comedy perennial of stage, screen and 
television numbers among his triumphs both the Ziegfeld 
Follies and George White's Scandals and such motion picture 
classics as ''Panama Hattie," "Thrill of a Lifetime," and "Broad- 
way Rhythm." His most recent film appearance was as the be- 


dazzled pilot in "It's A Mad, Mad, Mad, Mad World." 


Keith Likes Comedy 


Dramatic actor Brian Keith decided he likes comedy and _ takes 
another turn at it in “The Russians Are Coming The Russians Are 
Coming,” opening at the Theatre in Color by DeLuxe 
and Panavision. In the United Artists release, he joins Carl Reiner, 
Eva Marie Saint, Alan Arkin, Jonathan Winters, Theodore Bikel and 
Paul Ford. 


eecceoe AL LIIO weasee 


Best known to audiences for his work on the television series “The 
Westerner,” and in such Walt Disney films as “The Parent Trap” and 
“Savage Sam,” Keith’s performance as the trouble-beset leader of a 
wagon train bringing whiskey across the plains is one of the highlights 
of “The Hallelujah Trail,” recently one of the nation’s top boxoffice 
attractions and his first crack at comedy. 


The son of actor Robert Keith, Brian once appeared in “Mister 
Roberts” in the same role his father was playing in the New York cast 
of the play. 


Still NJ-55 Mat 2B 
Broadway star Alan Arkin makes his film debut in the wacky 
comedy “The Russians Are Coming The Russians Are Coming,” 
coming to the Theatre, through United 
Artists release. In Color by De Luxe and Panavision, the film 


co-stars Carl Reiner, Eva Marie Saint, Brian Keith, Jonathan 
Winters, Theodore Bikel and Paul Ford. 


Is This Any Way To Write 


A Movie?—You 


Screenwriter William Rose re- 
sisted the urgings of Carl Reiner 
to write a new scene into his script 
for “The Russians Are Coming The 
Russians Are Coming” and beau- 
tiful Andrea Dromm is just as glad. 
Starring Reiner, Eva Marie Saint, 
Alan Arkin, Brian Keith, Jonathan 
Winters, Theodore Bikel and Paul 
Ford, the comedy concerns a group 
of Russians whose submarine runs 
aground on the coast of New Eng- 
Jand. In Color by DeLuxe and 
Panavision, the film opens 
at the ...... Theatre. 

Miss Dromm _ (pronounced 
“drum’”) is the cute gal in the TV 
commercial who keeps asking “Is 


Bet It Is! 


this any way to run an airline?” 
Reiner’s scene was predicated on 
the fact that in the movie Andrea 
becomes romantically involved with 
one of the Russian sailors. 

“It’s like this,” explains the come- 
dian, “She goes on the sub, see, and 
it’s all hung up on this sandbar. So 
of course she says, ‘Is this any way 
to run a navy ?’—” 

Miss Dromm, who has heard all 
the “is-this-any-way” jokes, wants to 
be known for more than just the 
airline commercial. From it, in- 
cidentally, she has earned residuals 
with which she could afford to buy 
her own plane. Is that any way to 
run an acting career? You bet it is! 


Winters Ad-Libbing Can Drive 
A Movie Director Batty! 


Through Jonathan Winters’ per- 
formances in night clubs, his tele- 
vision specials and his record al- 
bums, the rotund comic has brought 
a special joy to audiences and to 
himself, for he is his own best 
audience as well as his severest 
critic. But to the directors of his 
movies, Winters is a hazard. In 
“The Russians Are Coming The 
Russians Are Coming,” opening 
Bie yates at the is. were Lneabre: 
through United Artists release, 
Winters has a role which offers 
him a proper vehicle in which to 
be driven crazy! 

In the Color and Panavision com- 
edy, Winters is cast as a mixed-up 
cop who organizes the town’s de- 
fense against a Russian “invasion” 
force consisting of nine scared 
Soviet sailors who are accidentally 
grounded on a sandbar. 

Known primarily for his impro- 
visational humor, Winters is hard 
put to confine himself to a script 


— and often doesn’t. A chance 
thought, another actor’s expres- 
sion, a passing plane — anything 


at all — is likely to inspire Win- 
ters to perform what for him is a 
natural development of dialogue or 
stage business. During filming of 
“The Loved One,” “Oh Dad, Poor 
Dad, Mama’s Hung You In The 
Closet And I’m Feelin’ So Sad” 
and “It’s A Mad, Mad, Mad, Mad 
World” the startled cry of “cut, 
cut” was heard in vain efforts to 
recover lost scripts and return to 
the stories screenwriters had in 
mind! 

But though a peculiar pallor ap- 
pears on the faces of those re- 
sponsible for guiding Winters 
through a film, producer-director 
Norman Jewison seems to think he 
is entitled to his moments. 

“When Johnnie is on,” Jewison 


explains, “you just hate to turn 
him off. In fact, I’m not sure you 
can. On the set of ‘Russians’ I 
used to find myself having serious 
directorial discussions with him off 
camera, only to find that he was 
really being somebody else and not 
Jonathan Winters at all! His mind 
is so fast and his humor so true 
that you can’t keep up. He just 
drifts from characterization to 
characterization in front of your 
eyes, and you find yourself talking 
to all the people who are Jonathan 
Winters. 


Still NJ-57 
Jonathan Winters helps create 
catastrophe out of chaos in 
The Russians Are Coming The 


Mat 1A 


Russians are Coming,” coming 


to the Theatre, 
through United Artists release. 
In Color by De Luxe and Pana- 
vision, the zany comedy co-stars 
Carl Reiner, Eva Marie Saint, 
Alan Arkin, Brian Keith, Theo- 
dore Bikel and Paul Ford. 
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Exploitation 


Academy Award Composer Johnny Mandel Records 


His New Film Score on Album and Single! 


United Artists Records has issued a 12” long-playing album of Johnny Man- 
del’s score and a 45 rpm single with the song from the film, “The Shining 
Sea,” which Mandel composed with Peggy Lee. 


Mandel, who wrote the score for last year’s “The Sandpiper’’ and won his 
Oscar for its hit song, ““The Shadow Of Your Smile,” has another winner here 
with his composition of the title song in march tempo — and dealers will wel- 
come a tie in. Contact them and United Artists Records distributors right away 
for their cooperation in setting window and _point-of-purchase displays in rec- 
ord stores and music departments. 


And remind them that several stars of this movie are also recording artists 
with many albums and singles in distribution. 


Follow thru these ways: 


Contact all radio music shows yourself, even though UA mailings with the 
records have gone out nationally. Advise DJs and program directors that the 
picture is about to open. Publicity material in this pressbook includes music- 
chatter copy they need. Give them plenty to talk about before and after spin- 
ning the records. Invite them to advance showings. Give them contests; make 
records available as prizes as well as guest tickets. Let a leading DJ broad- 
cast his show from your lobby on opening day. Play the records in your lobby 
and over your PA system, especially if you operate an open-air theatre. Com- 
bine your book promotions with record tie-ins wherever they are all sold to- 


Book In Motion Picture Edition 

“The Russians Are Coming The Russians Are Coming’ is based on a best-seller by famed 
humorist Nathaniel Benchley. Originally called “The Off Islanders” it was an overnight hit 
and now Popular Library has published the paperback movie edition that will key all kinds 
of displays for you. 

Rack cards and window streamers have been sent to distributors, but its up to you to see 
that they use them so you both get the most mileage from this tie-in. 

In addition to the usual “read-the-book-see-the-picture” promotion, use the book for prizes, 
displays, give-aways to radio, TV and newspaper people. Supply dealers with 1-sheets and 
other movie accessories — and don’t forget to banner the delivery trucks. 


MERCHANT TIE INS 


The title — and the way you will use it to set up your playdate — is a natural for all kinds 
of merchant tie-ins. Here are some suggestions: 


DEPARTMENT STORES: The Russians Are Coming The Russians Are Coming 
(We’re Ready We’re Ready) 


Set window and point-of-purchase displays for Russian furs, footwear, millinery — anything 
at all that can be called Russian inspired. 


FOOD STORES: The specialty departments of supermarkets sell all kinds of snacks and 
party foods. Your tie-in features a banner or display, reading: 


The Russians Are Coming The Russians Are Coming (Naturally, You'll Serve Them Caviar!) 
RESTAURANTS: If you have a Russian Tea Room, or restaurant, by all means tie in. 


Have your press lunches there. Print menu-riders and table-tents reading The Russians Are 
Coming The Russians Are Coming — with picture/ playdate info. 


TAVERNS & COCKTAIL LOUNGES: Ask the manager to name a vodka drink 


The Russians Are Coming The Russians Are Coming — the drink with a double-punch to it. 
Mirror-streamers and table tents or other displays always tie it in with title-logo and playdate. 


JEWELRY STORES, BOTIQUES, HAIRDRESSERS, SPECIALTY 
SHOPS: Any shop at all can tie in with “What To Wear Until The Russians Come” or 
“Don’t Let Them See You With Your Hair A Mess” or “And You Haven’t Got A Decent 
Dress” angles. This ties in with the teasers (see Page Two) and gives you complete freedom 
to make any tie-up in town, without having to offer an endorsement to anyone. 


ART STILLS 


These provocative elements 
eee from the campaign are available 


“ae | as 8 x 10 glossy black and white 
aa stills, suitable for enlarging. Use 
| them for posting in your lobby 
RC-ART 3 | = | and out front .. . as well as for 
a «. él | dressing up the merchant tie-ups 
| HI (Mb. | you set around town. 
| i Si Order By Number From 
Bar sy shite Geib: wh 7 National Screen 
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gether (department stores, shopping centers, ele.) 


Street Bally! 


Don’t forget the film’s running gag — on which the title is pegged, 
and which lends itself nicely to a street bally. Ben Blue, as a modern 
Paul Revere, rides through the town calling “The Russians Are Coming 
The Russians Are Coming.” 

Naturally you get a pretty girl wearing as little as the weather and 
local ordinances will allow. Let her ride a white horse — slowly — 


through town. The title logo is printed on a banner draped over the 
horse. 


‘Russians’ Deliver Print! 


First comes a pretty gal on a horse, warning citizens that “The 
Russians Are Coming The Russians Are Coming.” Then the “Rus- 
sians”” themselves come to the theatre, carrying the film cans. They 
can arrive in anything from a car to a cart depending on what unusual 
vehicle you can come up with. An armored car is always good (es- 
pecially for film exposing a Russian “invasion!’’) 

Tip the press and have your own cameraman on hand so you can 
service the pics later. Offer a local radio personality the opportunity 
to tape a remote at your theatre, noting the arrival of the “Russians” 
and perhaps interviewing them, you and any notables who show. 


lf The Russians Arrive! 


Here are a few questions that an Inquiring Reporter with a news- 
paper or a radio or TV personality could ask of passersby or panels. 
The most sensible or most “way out” answers are awarded promoted 
prizes. 

Suggested questions: 
What would you do if you heard the Russians were coming? 
What would you do if you saw two Russian sailors walking up Main 

Street ? 


Could the Russians really come ashore without anybody knowing it? 


Distribute ‘Rubles’ 


You can tie-in an entire shopping center, or all neighbor- 
ing stores, with this “Rubles” stunt. For two or three weeks before 
your playdate, have your cashier (and perhaps food concession at- 
tendants) give paper or wooden “rubles” back with change. Locally 
imprinted with playdate information, they are good for discounts 
at participating stores. Merchants who go along should help defray 
nominal cost of printing the “rubles.” These can be prepared locally 
at print shops or novelty company. 


A Great, Great Trailer 


After the advance running of those quick, funny, curiosity-whetting 
teasers (described on Page Two) follow through with this one which 
shows Carl Reiner interviewing Alan Arkin. When he asks Arkin if 
he’d like to visit America, the Russian answers, “I’ve already been 
there!” and the trailer cuts to scenes from the movie. Run this for 


yourself and be convinced that the trailer is your strongest sell! 
Order From National Screen 


Life On A Sub 


Search for local residents who are ex-submariners. There should 
be many. Ask them about life on a sub, see if you can find any who 
were “grounded” as in the picture — and get some qualified opinion 
about possibility one of our subs getting stranded on the shores of a 
Russian city or town. If you only get a few submariners, take them all 
to lunch and invite them to opening with their families (and get photos). 


a a 
Special Screenings 

Word-of-mouth is most important for this picture, so set screenings 
for groups of opinion makers and let them spread the word. Critics, 
columnists, broadcasting personnel, civil defense officials, Russians, 
ex-U.S. Navy submariners — even the Sea Scouts will get you publicity. 
Some of this press should be serious, and you can shoot for the kind 
of column that points out how “war psychology” might cause almost 
any incident to get out of hand. Comedy is usually the best way to make 
a serious point and this film is psychologically and politically signifi- 
cant — as well as hilarious. 


Language Schools 


If you have a local Berlitz or other language school, by all means 
tie in. School’s ad, or display, simply says: 
The Russians Are Coming The Russians Are Coming 
Want To Learn The Language Before They Get Here? 
Come See Us, Come See Us! 


Dance Party 

If you have a local TV dance party or remote record hop, tie in with 
the title logo and have the host use a Russian theme for the entire show. 
Use the Davis art (Art Still RC-3) and other accessories to help decorate 
the studio, and ask the kids who come to the show to dress in Russian 
type costumes. Promote prizes for best versions of traditional Russian 
dances; best new American dance which is variation of Russian dance; 
most athletic dance (Bolshoi influence is national, now) and play much 
Russian music: it’s exciting and fun to dance to, making for an unusual 
and topical program. 


Never Let Up On Title Logo 


The teaser campaign described on Page Two should be continued 
for your entire run. In addition to the printed material make street 
stencils (perhaps feet, leading to your theatre) that read “The Russians 
Are Coming The Russians Are Coming.’ At amusement parks or shop- 
ping centers, release balloons stamped with this teaser logo. You can 
rent huge display balloons and fly them from your theatre, or at a 
beach, with the logo lettered on it. Airplanes sky writing the message 
are always effective, and you can really drive your town crazy by hav- 
ing it written in Russian first, then translated. Or the plane can tow 
a streamer behind it, with the message. Banner trucks, taxi-bumpers 
... anything that moves. 


On-The-Beach 


If the weather’s right and you can get an ok, by all means screen 
the picture on a beach. Serve your celebs caviar and vodka — or cham- 
pagne — possibly other snacks catered by local Russian restaurant as 
part of tie-in. . 

Your big stunt on the beach is the arrival of a sub. Now, here’s how 
you make a submarine in five minutes: simply turn a row-boat over 
and fasten a “periscope” to it. If you want to take ten minutes, you 
can build a “conning tower” and if you can destroy the boat, cut a 
hole in the bottom (which becomes the top) and when the boat is 
beached, flip open the “conning tower” and have your crew of Russians 
step out. The funnier it looks the better. You’re not trying to fool any- 
one, just to amuse them. Other boats, right side up, can bring the food 
and the film. 


Radio/TV Material 


This great on-the-air sell is available to you FREE, in addition to the Teaser ma- 
terial described on Page Two. It should be used to follow through on the interest built by 
the teasers. Available are: 


Fr ee TV Spots: A series of spot announcements ranging in time from 10 seconds to 
a full minute with plenty of time at the tag for local playdate information. These spots 
are also available in color. 


Free Radio Spots: A series of spot announcements in varying time lengths pegged 
to the vast radio audiences. These too, leave plenty of time for you to insert theatre and 
playdate information. 


FREE Dick Strout Interview Record 


Dick Strout, whose interviews with celebrities of the movie world are famous from 
coast to coast (he’s carried on more than 800 stations) has made available this multiple 
open-end interview record. On it he has recorded interviews with Carl Reiner, Eva Marie 
Saint, Brian Keith, Jonathan Winters, Theodore Bikel and producer-director Norman Jew- 
ison. They run about five minutes per interview and come with ques and plenty of time 


for local info. 
For all of the above material, contact: 


Exploitation Department 
United Artists Corp. 
729-7th Avenue 
New York, N. Y. 10019 


TV Panel Discussion 


Set radio/TV panel discussions on how panic could really cause an innocent incident 
like the one in the film to grow into an international incident. OR, on the unlikelyhood (or 
likelyhood!) of such an “invasion” really happening. OR, what action the U.S. government 
would take if it found a Russian sub in U.S. waters. If program is on TV, use film clips. 


Telop And Slide 


Announcement illustrated is available as either 
glass slide or Telop print. Check with TV station 
for form preferred before ordering. 


‘THE AU 
THE AUSSIAHS A 


RE COMING” | 


He Bae 


Theatre copy to be put on locally can only be 
E! on the Telop print. Call letters included at 
no extra charge. 


PRELGES 
$5.00 without theatre imprint 
$7.50 with theatre imprint 
$2.00 for each additional slide or Telop 


Order from: QQ Title Card Co. 
247 West 46th Street, New York City 10036 


SATIN ACCESSORIES 
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Youhave only —_|| THE AUSSIAHS ARE COMING” 
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3-Piece Streamer 
Any length (minimum order 10 feet) 


15 feet, strung together, in color 
Muntithe 1008), cc 20 5cau nk Cee 


Complete Streamer ..... $21.50 


ORDER all this material from your 
local NATIONAL SCREEN SERV- 
ICE EXCHANGE. All items are 
manufactured by NATIONAL 
FLAG & DISPLAY CO., 43 W. 
2st St., New York, N. ¥Y. 10010 — 
Tel. 212-OR. 5-5230. In Canada, 
place orders with CONSOLI- 
DATED THEATRE SERVICES, 120 
Wellington St., W. Toronto, On- 


tario, Canada. 
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ARE COMING” 
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THE SAUSSIAHS 
ARE COMING,” 
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9x 12 Flag Usher's 
Single Faced, $80.00 Badge 
> Double Faced, $145.00 Each 50c 
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Posters and 


ALSO AVAILABLE 
Set of Eight 
11x 14 
Lobby Cards 


| Why the CRAZY title ? 
[fe told you. 


_ youd only laugh! 
THE AUSSIANS ARE COMING | 
& 
Gtirens hevateal 
Gitizens becabn! 
— Joukne 


“THE AUSSIAHS ARE COMING, 
THE AUSSIAHS ARE COMING” | 


“THE QUSSIANS ARE COMING 
THE SUSSIAMS ARE COMING” 


|“THE HUSSIAHS ARE COMING, | 
| THE SUSSIAHS ARE COMING” | 
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TEASER POSTERS 


22 x 28 LOBBY CARD INSERT CARD See Page Two for description 
of Teaser 24-sheet and |-sheet 


14 x 36 


2 New Accessories from National Screen 


A 24 x 82 TITLE 
DISPLAY IN 
BRILLIANT DA-GLO 


(available as rental item) 


“THE SUSSIAMS ARE COMING, 


THE AUSSIAMS ARE COMING’ 


_Fuat Converts to 24 x 60 by folding the pictorial sidepiece 
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An Attention-Arresting 


Order “TE AUSLAS ARE COI Hi-Rise Standee 
° THE AUSSIAHS ARE COMING” 
saspinigiins ng [ieee PRICES: 
Fro m | . =o. 2 20s PAU FORO iriiio mos iciaiat cam s 5 
sae Deluxe Hi-Rise Standee $9.95 
Screen Re-Usable Extension Pole $1.50 
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Official Billing The Story (vor For Publication) The Cast 


The Mirisch Corporation 35% When a Russian submarine is accidentally grounded on a sand bar off the New Eng- WL White d at Ro eas: ey eee 

Presents land coast, its Captain (Theodore Bikel) orders Lt. R&zanov (Alan Arkin) and eight men Lae ee ; 
"THE RUSSIANS ARE COMING to go ashore and find a boat to free them. At the summer home of Walt Whittaker Elspeth Whittaker oo... Eva Marie Saint 
(Carl Reiner) they nervously ask where they can borrow a motor boat. Leaving Kolchin Remanee 0). (508.15: Oe ei an Alan Arkin 


™ 100% 
ee (John Phillip Law) to guard Whittaker and his wife (Eva Marie Saint), Rozanov drives el 0 etre ee 


Pe sili Precehey ae toward the harbor, but Walt's car runs out of gas and the Biseslans try to steal a patchy haat taigincn il Fs wattage wae 
sl Rater Fee tical sedan belonging to the postmistress, who alarms the town, crying The HMSIADS DANG. co a ae pn ee ee 
Ba ddarts Saint ore landed!" Seriously doubting this, Police Chief Link Mattocks (Brian Keith) reluctantly Thee amie 2 aga ane Thacdora kul 
Alan’ Actin ee a ee begins to investigate the report and finds the island in a state of panic. Fendall cc iui: A eee Paul Ford 
Ais cn ienttl, Part peertet X Hawkins (Paul Ford) leads a citizen army against the airport—and Link goes with pie se | 
Be ethnas, Wiliehene® Soeinctea te peia them, leaving his assistant Norman Jonas (Jonathan Winters) in command. PO OSS ia sa Saat east ERS per ihn essie ea 
Theadors Rikel aN et Norm hands out assignments, including instructions to Luthur Grilk (Ben Blue), the Ee aN, ee TR eee ee ea John Phillip Law 
hee town drunk, to spread the alarm on horseback to the island's remote areas. meee! er het ie ipa ie 
Teck O'Shea eee, Walt escapes and arrives in town where he tries to explain that the Russians are ty ee SG i 
Ben Blue aaisdh seo BRES Sr only looking for a boat to free their submarine. This announcement creates hysteria 
John Phillip Law more. _ and the conviction that the Russian navy is also attacking them. The entire island is 
Andrea Dromm oa organized (or rather, disorganized) and in the confusion the Russians find a motor launch. Production Staff 
and When they get to the sand bar, however, the sub is gone. Shifting tides have freed 
Paul Ford umes aka ie bs himself, it and die Capthin has gone in search of his men. Grilk has still been unable to mount Bes tatar Bi iee ay ee 
Screenplay by hisiorsetand keeps trying sik thecd@n thevection. ph a a3 
William Rose 35% Unable to find his men, the Captain steams into the harbor and trains his guns Screenplay by ones ee ec se William Rose 
Produced and Directed by on the town, ordering them to produce his crew at once. Link defies him. Both men Based on the novel "The Off Islanders" by 
Norman Jewison 35% are neurotic enough to fire on the other and start World War III. At the climax of Nathaniel Benchley 
Music—Johnny MandelNeod only appear in this ridiculous showdown, however, Walt's son Johnnie (Jerry Maxwell) climbs the LES SERN SEE eae oe CREE RO TERERES RE Johnny Mandel 
Sea ae inches church tower for a better look and falls out along the roof. Dangling precariously on Fil Gite 2 ios Hal Ashby, J. Terry Williams 
position optional the edge, he is saved by the combined efforts of both Russians and Americans, who Titles . “eae ae 
COLOR BY DELUXE Size and position form a human ladder up the side of the church. ‘ a. Aca, ee ae 
optional. The Coast Guard, Navy and Air Force approach, but the islanders all maneuver Filmed itt ooo ssscsnsssttssettsseetnsetenstn Panavision 
PANAVISION® Same size as "Deluxe" their small boats, convoy-style, around the sub and escort it out to sea. Color Dy on... sesensseeceesstenitieentennees DeLuxe 
Released thru United Artists 35% As the sub submerges and heads for home, Grilk finally mounts his horse and A Mirisch Corporation Presentation of 
x Cen shes op roth ie preted oe on ee gallops off crying "The Russians Are Coming The Russians Are Coming." A Norman Jewison Production 
Beri ine: Se dae (RUNNING 'TIME: 126 MINUTES) Released through United Artists 
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UNITED ARTISTS ADVERTISING SUPPLEMENT 


The Critics Are Raving! The Critics Are Raving! as you can see by the ads 
on these pages. Use them as part of your campaign. After opening you can intersperse local 


quotes. Enlargements placed in lobby and out front would make great ticket-sellers! 
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Crerrare YOU WILL ALMOST DIE LAUGHING BUT 
YOU WILL LIVE TO TELL OTHERS TO SEE THIS WILD AND | : 
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—N.Y. DailyNews 


" oo, HILARIOUS TROUPE TELLING | "THE FUNNIEST 
| A HILARIOUS TALE IN A | AMERICAN COMEDY | 
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| ROUSINGLY FUNNY COMEDY “ONE OF THE BEST 
q TAKES OFF IN WILD FLIGHT!” INA LONG TIME!” 


—New York Times y 


—Life Magazine 


(« “RUN, DON'T WALK! 
| SEE A STAR BORN. ¢ 
| HIS NAME IS ALAN ° 
| ARKIN. YOU CANNOT | 
_ TAKE YOUR EYES < 
_ FROM HIM, HE’S 
[ THAT GOOD!” 


—United Press International 


rom an Editorial in The Washington Daily News: 


(“WILDLY SHAKEN BY LAUGHTER 

WE FEEL IT OUR BOUNDEN DUTY | 
TO WARN OUR READERS THAT | 
THEY MAY NEVER BE QUITE 
A THE SAME AGAIN!” 


“ALAN ARKIN DESERVES 
AN OSCAR” rine sasazine 


Pir: MRSCH CORPORATION'S ° 


“THE AUSSIAHS ARE COMING, 
THE HUSSIAHS ARE COMING” 


CARL REINER EVA MARIE SAINT-ALAN ARKIN- BRIAN KEITH JONATHAN ihe THEODORE BIKEL ss ie 
wPAUL FORD 
by 


one # WILLIAM ROSE "i NORMAN JEWISON- w<-JOHNNY MANDEL COLOR BY DELUXE PANAVISION re bea 


RELEASED 


Gy tc: Toe SE Bt: ok 
Whee 
Si 


4 Cols. x 125 Lines—500 Lines (36 Inches) | Mat 431 


© 1966, United Artists Corporation 


yA QUICK! QUICK! HEAD THESE AAVES 


AND AUN TO THE THEATRE!!!! 


(whe ie ek! YOU WILL ALMOST DIE 
LAUGHING BUT YOU WILL LIVE TO TELL 
OTHERS TO SEE THIS WILD AND WONDERFUL | 
_ COMEDY! EXCRUCIATINGLY FUNNY!” 3 wows | 


{yn HILARIOUS TROUPE TELLING ) & 
’ A HILARIOUS TALE IN A 

: | HILARIOUS WAY. GO. ENJOY. A : 
| ROUSINGLY FUNNY COMEDY 

TAKES OFF IN WILD FLIGHT!” 


-New York Times 


i (“ONE OF THE BEST | 5 ee eR ie ore 
| IN ALONG TIME!” | “WILDLY SHAKEN BY 
| rife Magazine | LAUGHTER, WE FEEL IT 

t -* | OUR BOUNDEN DUTY TO | 
tHe owns > | WARN OUR READERS THAT | 
| COMEDY (\), THEY MAY NEVER BE & 
| To coME QUITE THE SAME AGAIN!” | 


Bercy F "1 Se aS 


= /h 4 AN OSCAR!" —Time seh dees j 
“THE SUSSIAHS ARE COMING. 
2eee AUSSIAHS ARE csidatciaal 


A NORMAN JEWISON PRODUCTION 


REINER -EVA MARIE SAINT- ALAN ARKIN: BRIAN KEITH 
JONATHAN WINTERS - THEODORE BIKEL siti 


sec * WILLIAM ROSE - "29," = NORMAN IEWISON.. - JOHNNY MANDEL 
‘ w PAUL FORD COLOR BY DELUXE- PANAVISION’ *£s©° UNITED ARTISTS 


2 ee ti ya lees Scan 2 ead Fel cai 


THE MIRISCH CORPORETION Presents & 


3 Cols. x 133 Lines—399 Lines (29 Inches} Mat 331 


QUICK! QUICK! HEAD THESE AAVES § 
A AND AUN TO THE THEATRE!!! 


"A HILARIOUS TROUPE TELLING A & 
HILARIOUS TALE IN A HILARIOUS 4} 
WAY. GO. ENJOY. A ROUSINGLY = YY 
FUNNY COMEDY TAKES OFF IN ‘A 
WILD FLIGHT!” — yew vork rine . 


Af oe ok kee !YOU WILL ALMOST DIE “THE FUNNIEST ) 
_ LAUGHING BUT YOU WILL LIVE TO TELL | AMERICAN 
OTHERS TO SEE THIS WILD AND WONDER- | COMEDYTO 
_ FUL COMEDY! EXCRUCIATINGLY FUNNY!” | COME ALONG!” | 


—N. Y. Daily News —Saturday Review 


(“RUN, DON'T WALK! SEE 23 aa 


A STAR BORN. HIS " 
NAME IS ALAN ARKIN. | AW gra po 
YOUR EYES FROM HIM, =i ~~ DESERVES 


— United Press International 3 —Time Magazine 
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